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MESSAGE FROM OUR PRESIDENT

First coming to China over 120 years ago, Citi has over the years helped our clients meet the world’s challenges and embrace its
greatest opportunities, and is committed long-term to serving as a trusted partner to our clients by responsibly providing financial
services that enable growth and economic progress.

Our local commitment is reflected in the way we drive our business: we are deeply rooted in China and serve as a bridge to connect
institutions and individuals in both China and abroad. We have placed emphasis on nurturing relationships with our stakeholders -
our clients, the regulators, the community and environment, and equally importantly, our employees.

This report illustrates the many ways we brought to life our commitment in the year of 2022, by operating to the highest ethical
standards, innovating on products and services, advancing diversity and inclusion, unleashing the power of our employees and
heading towards the carbon-neutral sustainability goal. A few highlighted achievements in these areas include:

O Asthefirst foreign bank to participate in foreign exchange reformin Lingang New Area of Shanghai, improving the level of facilita-
tion of foreign exchange business

O Advancement in diversity and inclusion through a diverse array of ongoing projects and campaigns, such as employee networks
dedicated to generations, families and Pride-LGBTQ+, as well as the DEI Carnival, to support and empower colleagues embracing
true selves and living up to full potential

O An Citi China Green Finance Strategy Paper that serves us as the foundation to ensure our operations and businesses are acceler-
ating towards carbon-neutral across our ecosystem

Through community leadership, thought leadership and volunteerism, we are also committed to building vibrant communities
where we operate to make a positive impact. We collaborated with renowned nonprofit organizations to co-create programs that
support needed youth to improve employability skills and obtain internship opportunities, empower youth to break career stereo-
types and prejudices, and educate communities and people to fight against financial fraud.

Citi’s greatest asset, our employees worked together to create positive change in the communities where we live and work. In 2022,
by way of the annual Citi Global Community Day and ongoing volunteering activities, we have invested in more than 1,200 hours of
volunteering time, supporting a diverse array of community events that protect the community environment, engaged with needed
children and youth, raised awareness on financial risk, and mentored youth to enhance employability opportunities and skills.

While no one could have predicted the challenges we’ve faced over the last few years, one thing remains clear, that Citi China has a
responsibility to lead by example, and plays an important role in not only serving our clients to succeed and grow, but also doing
what’s right and making this world a better place for us all. I'm confident that we will continue to bring together the power of our
people, our expertise and resources, and our ability to innovate, to excel in what we do and champion for a more inclusive and
prosperous future.
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CITI’'S VALUE PROPOSITION
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A Mission of Enabling Growth and Economic Progress ”

&P BERTF AR BA TR B AR

What You Can Expect from Us & What We Expect from Ourselves

PAE P EBE K, NEFIRHRENERRS LIS A RS EFHT BB E. HNNZO TN TP RERTR
2 IRMER T URERE A ENB RN, B L ER, RERS TR E P EENBS, Wkl 2 HIE, Bk
BRMERMNV ARG HHUED ANEKIERT.

Citi’s mission is to serve as a trusted partner to our clients by responsibly providing financial services that enable growth and
economic progress. Our core activities are safeguarding assets, lending money, making payments and accessing the capital markets
on behalf of our clients. We have 200 years of experience helping our clients meet the world’s toughest challenges and embrace its
greatest opportunities. We are Citi, the global bank — an institution connecting millions of people across hundreds of countries and
cities.

FNAELRNBRS, AEEBEEE, FAHBEXI S ERRMESR, TERERDA AT IMNATIER, A2FE~RHOE
BN FATE R A/ NE AV R HETRRARSS, BV E At N 2 REMAK, QISR WA S EIERLZFNE. B BRASRBFRHEE
BRARSS, U ISR A PSR LR A IR, WBINERS 308 FRMEMEER AL,

We work with companies to optimize their daily operations, whether they need working capital, to make payroll or to export their
goods overseas. By lending to companies large and small, we help them grow, creating jobs and real economic value at home and in
communities around the world. We provide financing and support to governments at all levels, so they can build sustainable
infrastructure, such as housing, transportation, schools and other vital public works.

REER, HNEIT™E, RIS REMR, HHREIENIG, i HIKIR, TG RETREGEN, S 245 HREEZIZ0,

These capabilities create an obligation to act responsibly, do everything possible to create the best outcomes, and prudently
manage risk. If we fall short, we will take decisive action and learn from our experience.

BN R EFFREAESERIVE BN TREHERIJIARNENHEE. RNERAEATHERMWIRENEG=E/0E | FEERF
o QNS NE, R ARA N T KU LUE, BB N SRR FRENH M, R EHEAN N2 KL RITHRE
jjo

We strive to earn and maintain the public’s trust by constantly adhering to the highest ethical standards. We ask our colleagues to
ensure that their decisions pass three tests: they are in our clients’ interests, create economic value, and are always systemically
responsible. When we do these things well, we make a positive financial and social impact in the communities we serve and show
what a global bank can do.
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Responsibly Provide Financial Services Serve as a Trusted Partner Create Economic Value

o o N ;=
1902 g AeE 2007 Fmrrasstis A$RIT
Established a China presence in 1902 Locally incorporated in China in 2007
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Services Global Wealth Management

Global Wealth Management
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Core Businesses

vV

O BREBETW. —&AT 0l EEE R AR LR NEE Y, HNWERRR AR REEBERENMNIRTS
EINEE, AEFRH-RTI2ERIEIHT M RSB RTT =,

Serving multinational corporations, top-tier local corporations, State-owned enterprises, financial institutions, middle market
enterprises and small-and-medium-sized enterprises, our goal is to be our clients' most important and most trusted banking
partner by offering a comprehensive set of innovative products, services and solutions in an integrated and responsible manner.

O EBEIKMWE, I FPEMRISIEHENR, H I EERT —RIIEFEREERNZZ.

Leveraging our global network, Citi has completed a series of landmark transactions to support the strategic needs of Chinese
companies.

O “REDRIEIMRSEAL (China Desks)” lRSFHEE I EHENFEK.

China desks servicing the needs of Chinese companies going global.

O WMHESRZERENEPEITEME L ZARHIT I —RINEEEN R ZRERS.

Treasury and Trade Solutions provides industry leading cash management and trade financing services to institutional and
corporate clients in China.

O £RMIHSIEFRSHBHW AW HHSEFNREFNR, 25 UHBW TSR RGE, FRREA LK 50K, KiE5
Tllo

The Markets and Securities Services provides world-class solutions that are as diverse as the needs of the corporates, institu-
tions, governments we serve, covering a vast array of products span asset classes and currencies, sectors and industries.
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UPHOLDING WORLD-=-CLASS
CORPORATE.GOVERNANCE AND:ETHICS
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RERTERSITENQBAIEKT SEREITEN HAAE RN RS REH MRS T2 AR EAX B X—REUA
HAR R, HEEABSEERRHN, BFSinERIIRTHREX L EEEFEAF R SRR UL A mEX SRS
M@ ESR, RIFRSKENEEIVERTREXERIEREMN.

At Citi, we aspire to the highest standards of corporate governance and ethical conduct. Our governance structures,
policies, and processes, serve the needs of stakeholders and promote a culture of accountability and ethical conduct
across the company. We act in the best interests of all our stakeholders, maintain the highest ethical standards, and

ensure full compliance with the laws and regulations that govern our company.

BE20225F12831H, EESHHTREEAMN As of December 31,2022, there were 7 directors in total

1) 3B RIFNITES,; 1) 3 Non-Executive Directors

2) 1B RHPITESE; 2) 1 Executive Director

3) 3B NI ESE, 3) 3 Independent Directors
i Ha Title Name
PITES1TK ERLE Executive Director and President Christine LAM
MIIES HIRNE Independent Director Alfred YEUNG
MIrEER FER Independent Director WANG Yi
MBS At Independent Director ZHOU Yuan
BEK/AMITES %R Chairman/Non-Executive Director Steven LO
FRITES Nadir SARELA Non-Executive Director Nadir SARELA
ERMITES BEER Non-Executive Director JIANG Guorong

BENEFRDINREIRTESHZRATLFEZMIMENESR, (7 —REX EBZHRIAZS, RITEEERREN EEFRM S
KR AR R R EFEEF R NHEFHARIERE T AER BB HHEEMNDTRITIIZERE .

Directors fully understand the fiduciary responsibilities of the Board are more important than those of non-financial corporations. In
addition to general fiduciary duties, the Bank has special fiduciary duties due to the absorption and management of deposits. Direc-
tors have spent significant time and attention reviewing information on and analyzing the Bank’s operations, either during board
meetings or during the intersession of board meetings.

RITEFBRICEPTAERNEEINE, RN S EEH @R E I E5eHR R.

Our Directors maintain ethical standards expected by Citi, ensuring abstention from deciding matters with a potential conflict of

interest.
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PRSI E BRI A WITITEEERS M
FERS AR ETTBITERS S B RXER
&), EFRB B ERRIRITETRXER AN
&, PR RIPRARVRT A L FERARIT L S BN
BEERMMNNmE, BRETRRIRET B RIRI

ZWERYEHEREZEFEE, IWCRTE,
HIERS LBERERFM.

RIREBES, NHERIEE— B RE. ATHK
Tim MONGERSFLAERNARTTHREREBINERITECH
HEIRSE, HE 720288 —ANEEREEESIL
HEHATHEXTEENSEAR20QIFERRIG
MRS Monger e EENEEN S BEMAABIEOR
MR EE. RAENREERERKREESE AT
HNEREXEIR R ETIMER I Mongerft £33 28 11
SHUREE TEKNEMSREEARBITIRENEE
ESMMELFHITT BE,

#%2022412A31H,

FTEESTRENEZLERS, AFWT:

The Board has reviewed and discussed the internal audit quarterly report,
Articles of Association Amendment, 3-Year Strategy Plan, Risk Management
Framework, important policies, continuity of business report and plan, informa-
tion and technology strategy, internal control assessment annual report,
outsourcing annual report, internal capital adequacy assessment process
report, etc. In carrying out these actions, it is the objective of the Board that the
Bank abides by the law, regulations and rules, effectively protects the legitimate
rights and interests of the shareholder, the Bank, its employees, depositors,
banking regulatory authority, and other stakeholders as well as effectively
performs its fiduciary duties. All meeting resolutions and meeting minutes were
duly reviewed and signed by all the Directors present at the meeting. The meet-
ing minutes are complete and have been submitted to the Shanghai Bureau of

China Banking and Insurance Regulatory Commission (CBIRC) for filing.

Our bank does not have a board of supervisors, but has a single supervisor desig-
nated by the shareholder. The Supervisor of Citibank (China) Co., Ltd. (“CCCL")
Mr. Tim Monger performed his duties diligently and attended each quarterly
Board meeting, and issued the 2021 Supervisor Report on the Performance of
Directors and senior management. Mr. Monger also issued particular opinions on
matters related to the performance of duties by Directors and senior manage-
ment on capital management, liquidity risk management, anti-money launder-
ing risk management, operational risk management, amongst others. Mr.
Monger supervised the financials and the legality and compliance of the perfor-

mance of the directors and the senior management.

As of December 31,2022,

there were five professional committees under the CCCL board.

1)2007E6B 13HMINETERS;

2) 20076 B 13 MXBER ZIEHIERE;
3)2007ES B 12HMII MK EEEZRS;
4)2014F1B10E R NFER=;
5)2017E6 A6 HILHEENRRIFE RS

BMENEASHETHR, Do ENN S EREE
WEANBEN EERERENERENNEHENR
W, EHBESREREMRARSERIE T E21FA.

20024, AN EWERELEHLBTTSWNITR, BINE
T RRFE 1330 , I ERAR &5 1+ 1007,
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a) an Audit Committee established on June 13, 2007;

b) a Related Party Transaction Control Committee established on June 13, 2007;
c) a Risk Management Committee established on September 12, 2007;

d) Remuneration Committee established on January 10, 2014;

e) Consumer Rights Protection Committee established on June 6, 2017

Each of the 5 committees effectively operates with distinct division of responsibil-
ities and has provided professional advice and suggestions in their corresponding
aspects. They provided a solid foundation in facilitating the Board’s efficient

review of matters presented to it.

In 2022, the 5 professional committees in total held 17 meetings, reviewed 33

motions and 100 reports.

HIZEARS Audit Committee

B TiREE MBS Chairman Alfred YEUNG Independent Director

% AR B FE WMIUEE Committee Voting-Member WANG Yi Independent Director

KENR R At MUEER Committee Voting-Member ZHOU Yuan Independent Director
JERENR 5 MERLE WITES.ITK Committee Non-Voting Member ~ Christine LAM Executive Director and President
R ENL R E=53l] NEARA Committee Non-Voting Member ~ Simon NIE Internal Audit Head

HIFERSAEEF T4REW, HIFH T 8IUR
B ITER L0 o t5h, R EITE R ZITEIFI
BERERIHIMEAN, LURIES SN BB ER I DAY K2 BT R B 2L
BYEL MR ER I RLIRITRIETT B RS ER M
RNETRIL ANETHEERNTIZES, XF
MTHEITERZEFRER R INEFHRE A
BEITERFEVGHHER RN B 2021 FEH
T LESERE. 2023FENE T XIMBE T
IMBYES A NEERZRY B RS EAEF R ITHER
REF.

XERXZEWNERS

The Audit Committee("AC”) had four quarterly meetings, resolved eight motions, and
reviewed 10 reporting items. In addition, to ensure timely and effective communication
with external auditors, our external auditors were invited to participate in each AC meet-
ing. External auditors exchanged their view on CCCLs operation with AC members and
also shared regulatory focus and market trends, which helped to better equip the AC in
their decision on AC motions. The resolutions made by the AC include: 2021 internal audit
work summary, 2023 internal audit plan, extension of appointment of external auditor,

update of internal audit Charter, and quarterly reports of internal audit.

Related Party Transaction Control Committee

ESE Bt MBS
RENS iR RITEERTK
RENBLS 1iREE MBS

R ENR 5 ERAN{R BRMAEA
IR ENR R ERERIR BERREEGE

Chairman ZHOU Yuan Independent Director
Committee Voting-Member Christine LAM Executive Director and President
Committee Voting-Member Alfred YEUNG Independent Director

Committee Non-Voting Member  QIN Lili Chief Compliance Officer

Committee Non-Voting Member ~ KHOO Chong-Soon  Chief Risk Officer

XEXZEHNERREEAA TARZTER N,
002F KK ZIEFZERZHITIT 16TUR S X
KR ZIERIEREEFHA T KRR ZEFEMSIRE.
g —RR KX 5, 2021 FXER S FEIRESE
Il KR ZITHIZER =B EN TERRAT
MEENEEXEENXHNER,

The Related Party Transaction Control Committee (“‘RPTCC”) had four quarterly meet-
ings, reviewed 16 reporting items. In 2022, RPTCC reviewed the quarterly financial report
of related party transactions, new general related party transactions, and the 2021 annual
report on related party transactions, etc. RPTCC’s work ensured our compliance with

regulators’ requirements.
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REEBERES Risk Management Committee

FE Nadir SARELA FEHITESE Chairman Nadir SARELA Non-Executive Director

KENK R MERLE PITES 7K Committee Voting-Member Christine LAM Executive Director and President

KRENER IiREE MIEE Committee Voting-Member Alfred YEUNG Independent Director

ERENERE BRI BEXRIEHE Committee Non-Voting Member ~ KHOO Chong-Soon  Chief Risk Officer

FRENKR BRI Eﬁﬁggﬁ Committee Non-Voting Member  Albert LIAO Head of Operations & Technology
REERAE

ERENKRE R EHHREAN Committee Non-Voting Member ~ QIN Lili Chief Compliance Officer

FRENRR I 1RIERPLER B S Committee Non-Voting Member ~ LinLIN Operational Risk Management Head

REEBZERREEAF TARZ W EREHIF
E T 21BURY, BT 68TR H. 8 RERER N
BB NEE=MNE~HEIRE FEEZLENE
BIE  BRFTREFNRREETHERE, T2
MBLFRENS KRN OB ER S, RIENREE
RE, GANREERE S NAEEZRZEHIE
T RRINEIE XL EIRAEZR E . A B AE
SKHEEEDE AB AR T R R IEEER, MIEFIE
F\ 2021 F EOTE RN PLIT AR S 2021 EAEHT
FTNIRE 2021 FEIMEIF RITEIRE S,

=
S

#FMER=

The Risk Management Committee (“RMC”) had 4 quarterly meetings, made 21 resolutions

and reviewed 68 reporting items. Risk portfolio seasonal report, classified portfolios, NPLs

and loss provisions, and key risk limits against actual exposures, Operational Risk Manage-

ment reports, Compliance Risk Management reports, etc. were reviewed at each RMC

meeting. The motions approved by the RMC include the updated Risk Management Frame-

work, Excepted Credit Loss Implementation Procedure, the internal capital adequacy

assessment policy, processes and procedures, the 2021 derivative risk assessment report,

the 2021 internal control assessment report, and the 2021 outsourcing report, etc.

Remuneration Committee

*E FER MU EE

BRENWRE  MiEE RITERITK

BENRKR  NadirSARELA  FEHITES

Chairman WANG Yi

Committee Voting-Member Christine LAM

Committee Voting-Member Nadir SARELA

Independent Director

Executive Director and President

Non-Executive Director

HFMERSAT T IR W ERARIFHT2HUR
W, #HOE T 2021 FESRGRMFN2023F TR KM
B, HIRE T 20UR &

T

The Remuneration Committee has held 1 meeting. The Committee made 2 resolutions on

the 2021 Performance Linked Compensation and the 2022 Salary Increase Budget, and

reviewed 2 reporting items.

HEENZRIFERS

EFE FER
REMNG MiEE  RITEERTK
REMG 7iEE  RUEER

FERENHRR  HR PARITUSHIEA

HBEENZRIPERASTE20D2FHAFT4RE
B T 2BUR, ITEL T 4R S ER R EEX
AR EREN G RIF LB R U TEHEER
L, EFERIFEEOH BB RIPITRE. MEAEIR
FHEBRENGERIFBIRNBFTE RS,

BEESTERENGERIFERSHRN=HIE RS
ERIPR BT, HESHESE, BEe R EEREMH
TR IARXR T, AERITERE A TR,

Consumer Rights Protection Committee

Chairman WANG Yi Independent Director
Committee Voting-Member Christine LAM Executive Director and President
Committee Voting-Member Alfred YEUNG Independent Director

Head of Consumer Banking

Committee Non-Voting Member Max XU Legacy Franchise

The Consumer Rights Protection Committee ("CRPC”) held 4 meetings in 2022,
reviewed 2 motion and reviewed 4 reports. CRPC focuses on consumer protection work
regarding complaint management, regulator communication, consumer protection

initiatives and awareness & education.

The board and the Consumer Rights Protection Committee are responsible for formulat-
ing objectives, strategies and policies for consumer protection, supervising senior
management to execute the relevant tasks effectively, regularly meeting senior manage-

ment for debriefing on the working report of consumer protection.
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TRUSTED PARTNER AND PROTECTOR

BAZE R EBBUE, hERIRERENZRRS DMt R ESEFFHY BEHMN G RENISBTAUEERMIINESR,
WEWE ZHERAG AN TENEENHKNERRIE RN AEFFRETRASHERN EETPETIR O FrELIER
ERR, BT B MR B RIEHI R, LURRER P BRAAH m, AR B H e R TAENE S AR H A tiIeIEEFNE.

Citi’s mission is to serve as a trusted partner by responsibly providing financial services that enable growth and economic progress.
Responsible business practices are not only the backbone of our company’s success, it is imperative to protecting the broader finan-
cial system and the communities in which we live and work. Our commitment is firmly rooted in our principle of Responsible Finance.
Not only do we strive to do everything possible to create the best outcomes and prudently manage risks through a series of internal
mechanisms to safeguard our clients’ rights and interests, we also attach great importance to enabling employees to make systemi-
cally responsible decisions that are in our clients’ interests and create economic value.

13
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SAFEGUARDING CUSTOMERS’ RIGHTS AND INTERESTS ”

| IBA R AT HRENERSER

Matter of Principle: Fairness for Customers

FNR—ADENHBREHN AT FRHEBEEFNREDREEZ EBREN, BRAZT AR AFERE B ARIRHET —D
EIR—ERIZRMN, BRI W SRR URT R E ENHRE BIDA, TN RiRS X 2R,

At Citi, we do our best to promote the principles of fairness to consumers as priority in practice to ensure that we provide customers
with a high-quality experience. The Treating Customer Fairly (TCF) principle provides us with a globally consistent structure to help

us implement the customer-centric approach in our businesses and guide our actions in evaluating products and services.

AT FFHEENER

The Principle of Treating Customer Fairly

-

&

fivfE

VALUE

LR REARS Y, WRRT T S HE
BREELENNE,

Consumer receives value that is related to the
cost of the product or service.

e,

A

Si
WORKAS DESCRIBED

PSRRI fa ERHIARSS S MR T AEEIBA
AH8EL

Consumers can predict how the product or ser-
vice will work.

“I;}
T
ES

APPROPRIATE

EEREAEFPN T RMRSBIERAEE L
ILECE P I FE Ko

Consumer receives best matches on products
and services that meet actual needs.

&)

A

EASE OF UNDERSTANDING

P RMRSHFRLCEZREIFR HRERME
i 57 1%,

Consumers can clearly understand the Terms
and Conditions of the products or services (par-
ticularly any limitations or exclusions).
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Process to Safeguard Customer’s Rights

V

EERENRMRSYESTH—FF R, BTERELIRER RMRS BT EETER~RERERSHOE, F mEHt
EZRZZRBERANRERE. SMIES USEBEFSIBINARAN, ZEREEFRRNEZRDERQFNFEEERXERFN, T
ANRITRIF = mA RS ERER S FALE], AR R DIEEEE NG RIFSBHEL, HEEENGERIFBMAEERERIFNAETDE
T RNRSNESE, AHEERNG, S8 AR~ mER R IEPET2020FFIEH HE T NEEEHIE, %HIE
WEETF FECEFEER EEREFAEHTAL, ERWE MBS R HEAN RMRS S E, BEENE RPN EER
R ENEE. DNHIE ST R L P RER I E 2 B BIEER. fIE W SN KB E N hINFR EAXESHITIHEHS, HEE
RN FE ) B EH R E NG RIPETE R, WX KA TIRA RS, Hiz AR EANEEREN, WREE LRIt ZAIERT
£S5, E T RIFNME, EEFERENGRIFESESEARNSMNREN FERERIPOEMERHITHEEN. 20225, 1=K T
BOmiE, W T —FIREHEEENG RIP TIEREFKTRET RE.

Citi China’s products and services are centrally developed by the China Headquarters and must obtain approvals from the Citi China
New Product Approval Committee (NPAC). Responsible for evaluating and reviewing proposals of all new products and services from
the angle of Treating Customer Fairly (TCF), the NPAC is composed by departments such as Risk, Compliance, Legal and Finance.
Prior to the NPAC review, all new products and services will be initially reviewed and approved by the Department of Consumer
Protection to ensure they are fully screened from the perspective of consumer’s rights and fairness. In 2020, Citi China established
the Consumer Rights Protection Review Mechanism that refines subject, scope, content, process and procedure of product review
and evaluation. The Mechanism mandates that for any new product and service provided to consumers, the Department of
Consumer Rights Protection is responsible for reviewing and evaluating elements that may impact customers such as policies,
systems, business rules, pricing, terms of agreement and marketing content when designing and developing new products, pricing
and agreements. The Mechanism has proven its effectiveness in advancing our mission of safeguarding the rights of customers.
Furthermore, at the annual basis the Department of Consumer Protection conducts reviews and necessary updates to any new
policies on the subject. In 2022, Citi China further upgraded the supervising and monitoring process with the purpose to advance
the quality of our consumer protection effort.

BIRIRRIE, (RIEHEENE
Optimizing Communication Channels

V

NHRBIFREDR, EEPEBIEYN R EZ NG ELRIT HME MEARSFARRAT PIARELEFHRIFREERKF
F IR 24/ IR/AIFAESE, ENSRNIREER A B, FREIR P 2N ERIFE I 5 - A RIR#, Xy —EE.
DRI T AR BR ERPEEER, HEIRAR. Z &, REBNFLIESEDE 2EERIFNEIN, F NS NER0E 2EE B
R, EZHEENGE, YL RIPERUEER BN,

Through all of our communications channels to the public, such as branch outlets, official website, mobile applications, WeChat
accounts and Weibo account, Citi China discloses information such as means of complaint, processing procedures, and offers a
24 -hour customer service hotline for customers and corporate clients, so that customers can access the channel easily. Additional-
ly, a customer suggestion mailbox was set up in branches. When receiving customer suggestions or complaints, we take systematic
actions that mandate each case received to be handled timely and with high priority from all related employees and departments.
Meanwhile, we notify customers who have submitted complaints or suggestions of our resolution, fully accepting our accountability
to consumers, and effectively protecting the rights and interests of our consumers.
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Customer Complaints in 2022

V

2022 e R E D ARITARHIREI3732i2%
BRI 7, REPX (B4 L8 H/N <)
RIF S B S TR X (BHEIER KEH) &
AR (BAE M ORI AER. R . 25
®BiFH, EERTUSKIFEESSIRIT AR
e B i A N B B IR AR S &
HH ERARISRIFEESINRTARRS R
EMBERUNEERREFS E. AW EFAR
®if, REFUTANEORSER, RNNHE5F
F#ITE, IR AR E A BIEER), HMIRIFT
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In 2022, Citi Chinareceived 3,732 customer complaintsin
total. The percentage of complaints in the eastern region
(e.g. Shanghai, Hangzhou) was higher than those in the
north (e.g. Beijing, Tianjin) and the southwest (e.g.
Guangzhou, Shenzhen, Chengdu and Chongging). Main
areas of complaints from the consumer business were
related to services by customer representatives, returns
on wealth management products, and mortgages,
whereas complaints on credit cards focused on services
by customer representatives and fees reductions. For all
complaints received, we have strictly followed the
client-centric guideline, actively and properly handled
them in a timely manner and continued to evaluate the
relevant processes for further improvements.
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Strengtheing Financial Education
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Citi China has continued our commitment of providing financial literacy by organizing a series of online and in-person initiatives to
serve the different needs of employees, customers, and the general public. Through proactive outreach to local communities,
schools and businesses, we have helped enhance various stakeholders’ financial knowledge and further raised awareness on
consumer rights as well as potential risks.
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Citi China has actively participated in various financial
knowledge themed activities initiated by the banking
regulators as well as designed and conducted such
activities of our own. All branches have assigned a
special area to present to customers and guests with
various financial knowledge materials. Specialists are
also onsite to share financial knowledge and informa-
tion. Fliers and posters with topics on consumer protec-
tion and financial knowledge are presented and distrib-
uted to customers and the public.
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Leveraging social media and internet platforms, Citi China strives
to expand access to and facilitate more people in obtaining finan-
cial knowledge. At Citi China’s official website, we provide a
featured section on financial knowledge. We also launched a
financial knowledge themed course under Citi China’s account at
Douyin, leveraging the platform to offer interesting, interactive
and impactful financial educational efforts to more people.
Furthermore, we launched a series of education newsletters and
case studies on consumer protection at the WeChat accounts of
Citibank Credit Card and Citibank Wealth Management, as well
as platforms of Alipay.
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Other Highlighting Efforts in 2022

vV

20226, WERETHRREM S TUNE LEXRE
MEAMENA LEXTR, BINECHE. RN, &5
AEABNTRZFEM EZEE URFRETHE
@), I A EAZE, RETRNEREAT, K5l
Y —E— " RS,

In 2022, Citi China continued to explore more diversi-
fied and innovative online channels and methods to
effectively reach to more people. Meanwhile, catering
to the different capability levels of people on financial
literacy, awareness and demand, we specifically set
different targets for various groups of people. For
example, we launched tailored educational programs
that specially targets youth and the elderly.

& £ FRE
Elderly Group

Financial Education Materials in Large Fonts
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At the beginning of 2022, Citi China reviewed and re-designed our financial education materials and placed them at the financial
knowledge corner in our branch outlets. The re-designed materials are large print ones that cater to the reading habit of the elderly
people, with easy-to-understand wording.
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Moreover, the Consumer Rights Protection Department also produced original financial knowledge short films about preventing
pension fraud, adopting real-life scenes, imitating the condition suitable for elderly groups to encounter, and using easy to under-
stand, novel and interesting ways to analyze in details the scenarios that the elderly may fall traps of financial fraud. We hope to help
elderly groups to identify financial scams through case-sharing to raise awareness on financial fraud risk and improve self-protec-
tion skills.
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Elderly-caring Mode in the New Mobile Application
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In order to further improve conveniency for the elderly to make payments and their digital experience, Citi China launched a new
version of mobile banking application on September 19, 2022. The new version offers a "caring mode" with purpose to help certain
groups of users, especially the elderly group to easily use our mobile banking services. Under the caring mode, the screen fonts and
menu icons become larger, the functions are more streamlined, so to make the operation more convenient.
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Youth Group
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Original Videos and Cartoon
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In 2022, Citi China as a member of the banking and insurance industry in Shanghai, created an original video titled "Reasonable
consumption, rational borrowing, my youth without debts". The video calls on the youth group to build a healthy financial habit, be
alert to excessive liabilities, and avoid falling into a negative cycle of reborrowing, through simulating scenarios that youth may
encounter during daily life such as rewarding internet influencers and excessive online live shopping. In addition, we also developed

a cartoon introducing eight rights of consumers that were well received by the youth group with its humorous pictures and language.
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Campus Events on Financial Education
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In September 2022, the Consumer Rights Protection Department provided students with an inaugural lecture on financial knowl-
edge as part of the new semester “Inaugural Class” series held by the Fengxian Campus of the Shanghai Normal University. In the
fifth consecutive year of Citi China to take financial knowledge to college campuses, the lecture used daily cases as the entry point

to educate students on basic financial knowledge, importance of personal credit score and healthy financial habit to help students
build awareness on financial fraud and entrapment.
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Lighting up Huangpu River
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In 2022, Citi China continued to leverage the LED screen with a total area of 6,030 square meters on the outer wall of the Citigroup
Tower, famed as "The Window of the Bund" in Lujiazui, an iconic area in Shanghai with local and touring attractions, to display
consumer protection-themed public announcements as a way to raise public awareness on the subject. Utilizing the power of visual

impact and the building’s popularity, we advocated for consumer rights protection and contributed to a better financial environ-
ment.
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At Citi China, we value our employees, who are crucial to our success. Our success
rests on our ability to create an environment that supports personal and profes-
sional growth of our employees. As the financial sector becomes more digital,
banks seek talent and skillsets beyond traditional finance and recruit from a broad
range of backgrounds.
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By fostering a stimulating and fair workplace, we empower our people to thrive.
Our goal is to be recognized as the employer of choice in the financial industry. We
constantly evolve how we attract, retain and develop talent. Our talent and
workforce programs develop and strengthen skills, communicate our expectations
for ethical conduct, and promote an environment of learning and leadership.
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FOSTERING AN EMPOWERING AND POSITIVE WORKPLACE
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Providing the Best Training and Development Opportunities for Growth
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We believe learning is part of work. On-the-job experiences,
collaboration and exposure to others encourage employees
to engage, innovate and maximize their potential.
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For the consideration of employee safety during the pandemic period, Citi invested in series of Virtual Instructor Led Training on new
hire orientation, corporate culture, and individual professional development. The China Learning Café program is an open lecture
launched in 2021, focusing on Risk&Control awareness reinforcement, building up digital literacy and business knowledge exchang-
es in 2022. More than 20 internal speakers from different functions and businesses shared hot topics such as ESG, Regulatory
Technology, Operational Risk and Fraud, Anti-money Laundry, Data Culture and Standards. In 2022, Citi China employees complet-
ed a total of more than 7,800 person-times of various Instructor Led courses.
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Furthermore, we continue to promote the Citi global digital learning system, the Degreed, that is exclusively designed to offer

employees globally a “one-stop” platform that at any time, any employee of Citi can easily access, identify, learn, and share a diverse
array of learning resources, from courses, videos, to articles and more.
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In addition, about 400 people managers at all levels completed leadership programs in 2022, which were aiming at developing our
next generation of leaders and young talents by advancing their skills and management capabilities.
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We believe the best way to develop talent is through experience. Exposure and access to Citi’ s diverse businesses, products and
regions are key differentiators in attracting talent and are powerful development tools for individuals once they join.
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Making Citi a More Diverse and Inclusive Workplace
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Our commitment to diversity and inclusion is core to Citi’s values.

In Citi China, female employees make up more than half of the
workforce and are well-represented in the management team. As
of December 31, 2022, 44.4% of our Managing Directors and
52.2% of Directors are female. Enabling our female talents with
access to development is critical to advance their capabilities so to
excel in their current roles and strive for the future career advance-
ment. We provide various development opportunities designed for
female employees with training, on-the-job learning, and experi-
ence sharing. Arange of internal gender diversity programs are also
provided specifically for female at different levels, and we continue

to evolve those learning programs to meet new needs.

As a continued tradition, Citi celebrated the 2022 International
Women’s Day with the theme of #BreakTheBias - to call out gender
bias, discriminations, and stereotypes and work collectively to
forge equality. Various celebrations were hosted for female talents

In

across the franchise, including Pink Run, Senior Panel “Driving
Diversity Equality”, the IWD Forum of “You Speak for Whom?”,
Flower Arrangement Session and “Beauty of Her Story” Photo-
graph Workshop. Aligned with the #lamRemarkable Community, 7
workshops were organized by 20 external certified facilitators to
connect and empower our employees and bring the best out of

themselves.

At Citi we recognize that maternity and the responsibilities of
motherhood are life changing. The Maternity Buddy Program
supports staff during the journey of maternity and the transition
back to work by providing access to a ‘buddy’, who can share
first-hand transition experiences to benefiting employees to help
them adjust to the dual role of mother and employee. The program
also assists staff to exchange information on matters relating to

maternity, and provide support and advice during the

return-to-work phase of new mothers.
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In addition to conversations around gender equality and women
leadership, Citi China also established employee networks dedicat-
ed to topics such as generations, families and Pride-LGBTQ+. Citi
China has upgraded our themed event to DEI Carnival in August
2022 focusing on three keywords: Diversity, Equity and Inclusion
to further build an inclusive workplace where our colleagues can be
their true selves and live up to their full potential. Aligning with the
enterprise-wide Affinity Strategy, the Carnival includes engaging
workshops and panel discussions such as Enjoy the Summer,
Allyship Matters, Inclusive Awareness Sharing Session, Everyone is
Awesome, Embrace disability and Talent Show, where in-depth
sharing and exchanges were conducted. Throughout the year,
numerous events were also organized via employee networks, such
as Children's Day Book Sharing, Get Organized Day for flexible
working arrangement, Gratitude Month Celebration,etc.

We are committed to advancing the culture of diversity by employ-
ing new ideas, resources, policies, and partners, while maintaining
Citi’s meritocracy that attracts, retains and promotes highly
talented colleagues who deliver results, demonstrate our values,

and exemplify our Leadership Principles.
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Voice of Employee
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Our people are at the heart of everything we do. The global Voice of Employee (VOE) survey continues to be the backbone
of our ongoing commitment to engage our employees by allowing us to assess key management practices, monitor
workforce trends and concerns as well as discover target areas of opportunity. In 2022, the 96% participation rate shows
how engaged our employees are to share their thoughts and opinions to improve the way we work. The survey in 2022
survey indices highlighted record scores in the Ethical Index and Engagement Index with a result of 96% and 92% respec-
tively. We also achieved satisfactory results in the Manager Effectiveness Index and Diversity, Equity and Inclusion Index
at 94% and 92%.

The result of VOE survey is a testament to the steady progress that we are making in achieving our mission to make Citi
China an even better workplace. Our company-wide goals of improving risk and control, building a culture of ethics and

diversity and inclusion will continue to be our guiding lights in that process.
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Building and Protecting Total Wellbeing
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( Live Well at Citi )

Live Well at Citi is dedicated to improving the total wellbeing of Citi
employees by promoting a culture of health, including physical,
mental and financial, etc. We distributed “Highlight on Health”
newsletters to employees regularly and organized activities across
the year to remind and inspire employees to be more mindful about
their wellbeing. In 2022, ten newsletters were delivered to employ-
ees, covering the topics of parent-child relationship, time manage-
ment, emotion management, stress management and health life,

etc.
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From March to December 2022, we launched 7 live classes of Live
Well at Citi online health and sports workshops including BaDuan-
Jin, indoor sports development plan and 23 courses related to
different topics such as appreciation of famous movies, museum
series courses, etc. During the period, there were more than 1,600

person-times to join Live Well at Citi series .

In October 2022, we hosted a First Aid training of “CPR&AED”
which was sponsored by the Trade Union, a total of 30 colleagues
joined us in this onsite training which aimed to increase employees’

awareness of health care and enrich employees’ skills of First Aid.

During the Mental Health Month, we launched a 14-day stress
emotion management training camp for all employees. Employees
participated in and experienced through online stress awareness
and happiness tests, live class for stress reduction and online
punch-in daily exercises. A total of 930 person-times attended the
3 live class in November 2022, and 238 employees joined the
online punch-in daily exercises.

We continued the Work Life Coaching Program in 2022 and provid-
ed professional counselling to elevate employees’ pressure of life
and work. We also held group counselling sessions and provided

well-being support on demand basis.

In 2022, We continually provided employees with competitive
annual physical examinations, supplementary commercial insur-
ance, enterprise annuity, interest subsidy, and paid annual
vacation that is better than the laws and regulations. We provided
a market-leading protection plan for employees’ fertility. In the
beginning of 2022, according to the relevant regulatory rules on
childcare leave and elder care leave which were issued by local
regulators in various cities, Citi rapidly responded and formulated

the internal implementation rules of these two new types of leaves .
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Ensuring Personal Success and Professional Satisfaction
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Citi Gratitude Program

The Citi Gratitude Program empowers all employees to acknowledge their colleagues for going above and beyond, and helps to
strengthen our culture of recognition and appreciation at Citi. Every recognition moment given through the tool is linked to our
Leadership Principles so that we can recognize behaviors and achievements we know are critical to our culture and Citi’s success.

This platform not only allows us to highlight and thank our colleagues for the great work they do every day, it is also part of a broader
effort by using the latest technology solutions.

As of December 31, 2022, 7,105 recognition and appreciation awards have been delivered through the platform to encourage the
colleagues.
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The climate crisis has become an increasingly palpable threat to the human race and the global economy. People around the world
are already feeling the impact. If not addressed timely and properly, the long-term effects of climate change will cast greater and
severe impacts to global prosperity and development.
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The Environmental, Social and Governance (ESG) agenda isn’t new to Citi. At Citi, helping our clients navigate the challenges and
embrace the opportunities of our rapidly changing world is fundamental to our mission of enabling growth and economic progress.
ESG also plays a vital role to our own business and is central to how we deliver for our clients and help them sustain their businesses
for the future. Sustainable Development is a core pillar in Citi’s value proposition.
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Since 2020, Citi updated the previous Citizenship Report by publishing an annual Global ESG Report to disclose to the public our
efforts on ESG. Citi has also established an ESG committee to oversee our ESG related activities and performance. As part of
Citigroup, Citi China continues to follow and execute our global ESG strategy and practice.
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MITIGATING RISKS WITH ROBUST OVERSIGHT ”
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Environmental and Social Risk Management (ESRM) Policy
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Every year, Citi finances billions of dollars in transactions for a
wide variety of companies and projects, many of which have
potential environmental and social impacts. We carefully
evaluate and consider these risks when making financing
decisions during annual company reviews and when assessing
entire portfolios.

Our ESRM Policy, summarized in our Environmental and Social
Management Policy Framework, is the foundation of our risk
assessment process. The policy covers a broad scope of finan-
cial products and sets standards for how we assess client
impacts on local communities, labor, climate change, biodi-
versity, air quality, water quality and other environmental and
social issues. Citi China’s evaluations are made according to
the policy to ensure we conduct business in an environmental-
ly and socially-responsible manner.

The ESRM Unit formed by ESRM specialists, reviews each
transaction category and works with the banker and the client
to properly manage and mitigate relevant risks.

RRERFEEMESHH

Adhering to China’s Green Finance Guidelines
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Under the government's guidance on green finance, the Risk Management Committee - reporting to the Board - reviewed and
approved the Green Credit Growth Strategy in June 2012. As aresult, Citi China has been developing the Green Credit Annual Report
since June 2013 and submitting it to the Risk Management Committee for annual review. Addressing the development of green
finance in recent years, Citi China updated the Green Finance Strategy Paper which was approved by the board of directors in the
second half of 2021. Furthermore, In 2022, Citi China updated and refined the Green Finance Strategy Paper, which aims to imple-
ment the nation’s new development concepts completely, accurately and comprehensively, promote the strategic development of
green finance products, services and business, and further our support in green, low -carbon and circular economy. The Green
Finance Strategy Paper was approved and rolled out in 2023 to support Citi Chinain further advancing performance in environment,
society and governance and the capability of managing related risks, as well as in promoting the society towards full-scale green
transformation.

AR WSE MR ETER BT/ A RS RN TEREM L, IETRET2022F48 1L T — MRS JHRRIESGE TE
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Guided by the Green Credit Guidelines, Citi China continues to follow a series of policies and internal control procedures. On the
basis of Citi China Green Financial Strategy guiding and directing businesses, we established an ESG Taskforce composed of multi-
ple departments in April 2022 with the aim to systematically coordinate and advance ESG-related work of the firm. During the year
of 2022, the ESG Taskforce conducted a number of internal study seminars, hosted various ESG themed events to improve the green
knowledge of employees and accelerate the cultivation of green talents.
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Serving Clients on Low-Carbon Transition
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In recent years, interest and investment has accelerated as people and institutions around the world strive for a greener, more
sustainable economy as well as a more diverse, equitable and inclusive future. Under China’s new development concept of carbon
peaking and carbon neutrality, more and more Chinese enterprises have built the ESG index into their investment assessment. Citi
China has been committed to bringing the best investment opportunities to our clients, and sustainable development has remained
the core of our value proposition.

R R IS R R EES, TEIEE BB JHEARRRE, TErEZNY RESGHEXRSREN SRS S, LUBEE - HEE K AIHE
ERIHNR, LE—F RIBEFROEMAVSIZER, EiE A REBMNEE B, RETEESER bl Z AR, 7
RZy BRI ERKMETFIG, TREARIRA R L SR, E ISR RIERR. 5, I SHERS BN RASMEKSE
BEIRAE XTI B P AR IEESGAR R BY AT FF L1 18], Exfih & 7 H AR S 5 HESGEBRFL BL AT N E P IR R BRE A AR
735, FIANBRAZ S A BB il o B IR E— B USRI PR A SRS B T TR B AN B B AR R R B o

Guided by Citi’'s ESG strategy, all functions of Citi China actively explore, adjust and expand the franchise’s ESG-related service
capabilities and solutions to meet the clients’ growing needs on sustainability, further playing the supporting role of green finance in
promoting green transformation and the nation’s economic development. Citi China is proactively exploring opportunities with key
clients, as well as establishing the long-term collaboration mechanism to support our clients’ low-carbon transformation. Addition-
ally, our business segments have been proactively discussing with clients in the fields of electricity, natural gas, and water supplies,
on ESG-related matters, to encourage and participate in their transition to an ESG-centric development strategy. We are also
offering clients solutions on green financing, such as green bonds, green loans, carbon trading and power purchase agreements. Citi
China has always been and will continue to support clients in energy saving, emission reduction and clean energy development.
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Leveraging the Global Platform and Experience for Service Excellency
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Citi China selected to focus on low-carbon transition related sectors as
key supporting industries, such as new energy, electronic vehicles,
industry chain of power batteries and new materials. Leveraging our
global network and the linkage of investment and commercial banks, we

have strong capability and advantage to provide various financial
services to support the development of enterprises in these key indus-
tries.

ZERNR BRI HELERRS X,
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Leveraging Citi’s leading knowledge and research on ESG, Citi offers
clients comprehensive ESG solutions including strategic consulting,
ESG rating advisory, green bonds, green loans and ESG-linked treasury
and financial products. We have successfully assisted a listed company
to complete Citi's first ESG-linked index fund investment and wealth
management in Asia Pacific. Tapping into Citi's extensive external
resources, we recommended ESG rating agencies or green loan certifi-
cation agencies to clients catering to their needs, and worked with
agencies to provide green financing services to them.
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Committed to Innovation and Local Implementation
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In addition to innovating on ESG products and services in the Chinese market, Citi China continues our efforts in innovating on our
ESG products and services. In January 2022, China was one of the first markets in which Citi chose to launch its Sustainabili-
ty-linked Supply Chain Finance (SSCF) program in Asia. The product is set to support two of China’s policy objectives — achieving
carbon neutrality by 2060 and lowering financing costs for small and medium-sized enterprises (SMEs). Supply Chain Finance
programs benefit companies and their suppliers. A bank would provide financing to a client’s suppliers from the date of collection of
specific goods or provision of services to the date on which payment is owed to these suppliers. In turn, the suppliers benefit from
lower-than-usual financing costs and cash flow acceleration. In Citi’'s SSCF program, qualifying suppliers — including many SMEs
— can access Citi’s supply chain financing at preferential rates on a tiered basis with rates improving as a supplier’s sustainability
score improves.
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Enhancing Energy Efficiency
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All New Premises LEED Certified
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Office Housekeeping
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Citi China reached 100% LEED certification for all new premises. In
2021, the Shanghai Nanjing West New Branch attained the LEED
Gold Certificate.

During holidays, all premises of Citi China turned off all unneces-
sary air conditioners and lighting. According to the weather condi-
tions, operating time and temperature of air conditioners were
adjusted with no impact to the comfortability of working environ-
ment, which has achieved an annual saving of around 101,900Kwh
in 2022.
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UPS Battery Recycled
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BATE\Bou -
Waste Classification and Management
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Celebrating Earth Day
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Maintaining 100% Renewable Electricity
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All UPS battery replaced by Citi China were recycled by the profes-
sional agency, with 424 units being recycled totaling 18,630.4kg in
2022.

Citi China responded positively and promptly to the government's
call toimplement waste classification, and has continuously moni-
tored, analyzed and acted based on the actual situation on-site. In
2022, Citi branches in Beijing, Tianjin, Dalian, Shanghai and Hang-
zhou had a total garbage volume of 176 tons and achieved a

recycling rate of 6%.

Between 20:30 and 21:30 on March 26, 2022, Citi China switched
off non-essential lights in 26 premises that were not affected by
COVID restrictions as a testament to the firm’s global pledge to
improve energy efficiency and reduce our impact to the environ-

ment.

In 2017, Citi announced our goal to source 100% renewable
electricity to power our facilities globally in 2021. We met that goal

in 2021 and have committed to maintain it moving forward.
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Citi China launched a series of new and engaging ESG-themed activities throughout the year, encouraging employees to change to

a low-carbon lifestyle to support environmental protection and sustainable development. These include the establishment of an

20226, TEMHEMR T — RIVET R EBHABIESCIBIEI 555, MPIHEATEMRR TS TL I, 20551 A 2 ESG book corner in the Citi branch of Shanghai, Guangzhou, Chongging, Guiyang, Beijing, Tianjin, Changsha, Nanjing and Shen-
BB 8002 A, B2 T 2P AEE A, FRE, NEER, REESENENhEANEE, 43 BaiERE SHESGH zhen, advocating employees to share books, and build a platform for sharing; the dissemination of ESG questionnaires and themed
I RERESCEEE & B I 5 SR X B S S T AR RS 18, S e e E N B SRR, @i 40 E 5= 8] newsletters in 2022 that introduced and promoted ESG knowledge and tips in daily life through 12 ESG-themed posters in three
£, BRFSIESCHIR S £ BEA, LA LB £1780% MF SIS, L TEHEREM E5I T8 T REI R HAESCEE, £ months.
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In 2022, Citi China organized a series of ESG-related training and activities catering to different stakeholders. For exam- In the summertime where electricity usage normally peaks, Citi China launched a "shutdown your phone for one hour" campaign that

le, Citi China hosted four online training sessions for employees with content spanning from the current local ESG-re- - . . . .
P g ploy P g lasted for three months, reminding and encouraging employees to reduce their carbon footprints and contribute to a greener Earth.

el S SR S e MO G GRS e sl el i il s r = i IR The campaign attracted more than 2,000 employees who turned off their cell phones for a total of 11,063 hours, equaling the reduc-

China’s management team, the firm leveraged the weekly meeting to share ESG policy and development trends. Through . o
tion 0of 10.18 kg of carbon emissions.

these efforts, we hope all employees have ample time and opportunities to learn and understand the latest ESG policies,

so that they will implement them in their professional and daily lives. Aiming to support Chinese companies in better

understanding challenges and opportunities in the ESG arena, Citi China hosted four ESG online forums for corporate

clients, to support the goal of sustainable development of the whole society by establishing a platform to encourage 2022FEEHPES L AL RIEIRESCGHEIR, BRE=ETISEMBER ST AL EEFRETESCHEPIZ 5 Tsh. AF P IRMHEMIESG
knowledge and best practices sharing amongst stakeholders. F@iRS, UNREBSIEE S mINEE,

Citi China continued the electronic quarterly journal for all employees - "ESG Insights". The quarterly newsletter introduces employ-

ees to the actions of Citi China in the ESG field, the latest policies and industry interpretations, products and services Citi China

provides to clients in the ESG field, and Citi China's own low-carbon operations measures within a quarter.
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Youth Economic Opportunities
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ENABLING SOCIAL AND EHINL, BB R T T M B RS
ECONOMIC PROGRESS BY GIVING BACK

We seek to increase the number of youth who become employed or start an income-generating business through
leadership and skills training, experiential learning, and access to professional networks. Further, we believe that
consistent and meaningful engagement of young people in the design and execution of programs that are intended to
benefit them can help ensure that those programs are addressing their priorities and aspirations and improving their

economic prospects.

Targeting at the potential stereotype in career development for youth, we work with NGOs to break career prejudice as
future leaders and innovators. We also help NGOs pilot creative learning modules, explore new opportunities for youth
employment, and provide thousands of young people with the opportunity to improve their vocational skills and

expand their career choices, so that they are well prepared for the future job market.

RENG BET SR HT  EERE Citi's mission is to enable growth and progress. Citi first came to China in
1902FEF R BFE, RIT—BEHHFLURSE 1902, we are committed to serving our clients with responsible finance, while
TRRSE S, BRI T RE %A giving back to the community we live and work to make a bigger impact,
NEAT TG ENH X ER L B jointly with various stakeholders. We collaborate with reputable nonprofit
TMEENArmEIVHE, EREHEES organizations on a slew of community programs to catalyze job opportuni-
i, hEEARBET AN =, LI BREILE ties for youth, increase financial inclusion, and reimagine approaches to
BAEFTENNM S RA ‘BHEE" building economically vibrant cities. The "More than Philanthropy" approach
AN, ZOMNERENEERRENRATH we have adopted in supporting community efforts leverages the enormous
BRREBEITRINN A @6, HAEEDR expertise of Citi and its people to fulfill our mission and drive thought leader-
MG 5 LH. ship and innovation.
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CASE STUDY
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Empowering Colleague Students for Better Employability in the Central and West China
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Under the backdrop of a record-high college graduates
facing challenge of getting employed, Citi China and China
Foundation for Rural Development launched the Empower-
ing College Students for Better Employability in the Central
and West China program. Riding on the national rural revital-
ization policies, the program built a multi-stakeholders
channel, connecting what students learn in campus with

practical scenarios. The program was carried out in 10

Sk

Financial Inclusion
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Access to capital and financial products empowers adults and young people to build financial assets, enables entre-
preneurs to grow or launch businesses that create jobs, and helps community-based organizations strengthen and
transform communities. Financial capability—the ability to establish financial plans and develop strategies for
preserving a strong financial position during times of both economic prosperity and instability—is critical to the finan-

cial well-being and upward economic mobility of individuals and communities.
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colleges and universities in the central and west China,

CASE STUDY
providing more than 3,000 students with a series of employ-

ment skill trainings, career development salons, and intern-

ship opportunities. )ﬂ\j‘ﬂﬁ&@j}%, %Eﬁ'ﬁﬂjéé%?‘%ﬁﬁﬁ?ﬁﬂi‘fﬁu

"Be Better, Be Her” - Financial Competency Program for Marginalized Young Women
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Through online and offline training, the program mentors
empowered the students from hard-core interview skills,

overall soft skills improvement, to trendy insights in new

economy job market, to fully explore the employment EXEFA AT URETFRRE B, T NIRISEE R
competitiveness. Overall, the program facilitated 117 college BEM25-34 5 S E LM, REEM 2RS4 5E K S5 4 v 1 .
SEMERBE I T E R, BEFEEFEFLARKE &RV R quEN ]l

students to put their on-paper plans and research in practice

in real-life field trips in rural area, contributing to the nation-

B, FERHMEHRFRNDEAITNIE, SENEHIHKNFEER

al rural revitalization goal from perspective of youth. M TEEREMEEFRAFUSES), BB IRAMEEFTIRER e B i W E
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To cope with turbulence in economic and social life nowadays, the
mostimportant lesson for young women aged 25-34 who have just
started or are about to start a family is to improve their resilience
and ability to mitigate risks. In this context, Citi China and Shang-
hai Better Educational Development Center launched "Be Better, Be

Her” - Financial Competency Program for Marginalized Young

Women, which aims to provide systematic financial literacy
training for young female workers in urban areas and support them
to secure a better life. During the implementation, we witnessed
the resilience of many young women under pressure, and are
inspired by by their love for life. Citi empowers young women to
grow constantly throughout different life stages, equip themselves
with financial knowledge, stay wise, while enjoying every step in
their aspect of work and life. They prove to the world that "WOMEN

is more than that!"
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Empower Employees to Bring Positive Social Impact
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Citi initiated the Global Community Day in 2006, which turned into an annual flagship volunteering festival and an integral
part of Citi’s culture. It calls on Citi colleagues to harness their enthusiasm and passion to strive for our common goal, and

drives concreate development of the community, on top of our philanthropic investments.

Meanwhile, we also innovated ways of volunteering by means of digital channels to supporting communities and people in
need. Since 2006, nearly 50,000 volunteers comprising of Citi employees, their family and friends, community partners,
clients and customers have contributed nearly 140,000 volunteer hours and actively participated in more than 500 volun-

teer activities, living up to our commitment to promoting community development and the spirit of giving back.

The focus of Global Community Day in 2022 was "Recovery and Renewal", Citi volunteers across the country contributed
more than 1,200 hours through more than 20 activities, caring for the disadvantaged and the environment, rebuilding and

giving back to the community.
Citi volunteers in Tianjin, Nanjing, Shenzhen, Chongging, Guiyang, Chengdu, and Changsha carried out several environ-
mental protection and low-carbon activities with different themes, promoting the idea of dual-carbon targets to the gener-

al public and calling on more people for a greener future.

In Dalian, Guangzhou and Shanghai, volunteers contributed in caring for the disadvantaged groups, donating and fundrais-

ing for those in need in the community, sending our care and love via online engagement.

In the field of financial literacy and career development, Citi volunteers organized a series of activities online with young

women and college students, supporting them to cope with the financial risks and career challenges they faced.

43

44



R

Special Edition
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Celebrating Citi’s 120 years in China, Citi China 120 Anniversary Charity Challenge was launched to advocate for a reading

program for disadvantaged children in rural area of China.

During the one-month campaign, a total of more than 30,000 clicks were logged on to the event platform, uploaded,
watched and promoted the challenge videos. Citi China donated a total of RMB 1.2 million, all of which were used for a
charitable reading program, to bring more books and reading opportunities to disadvantaged children in rural China who are

lack of reading resources.

The reading program was implemented by Leping Social Entrepreneur Foundation and the China Foundation for Rural

Development to promote the education and protection of preschool children in remote and rural areas.

The project was implemented in Guizhou, Yunnan, Sichuan, Gansu and Qinghai, donating more than 48,000 books to

children in 120 rural kindergartens, and is expected to benefit more than 12,000 rural children.
As the world changes, Citi changes with the world. However, what stays unwavering is our mission and commitment. In the

future, we will continue to give back to the community, advocate to the flourish of the community and create a sustainable

future with more stakeholders.
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Citi China 120th Anniversary Charity Chaflanga!
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AWARDS AND RECOGNITIONS
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Shanghai Outstanding Contribution Bank

LBRITRL AR
“2022FEMRF TIEMRENETIEE"

Shanghai Banking Association {9}

FERESHEROIME
(ERBFUEREER)

Best Fintech Innovation Award

ERBTFURREKE

Financial Digital Development Alliance

REFFESHSIRRT

Best Bank for Sustainable Finance, Global
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2022 ERERERIT

2022 Best Investment Bank in China
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Top 100 of 2021
Shanghai Foreign Investment Corporation

LismiERADS
Shanghai Association of Foreign Investment
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Outstanding performance in green,
low-carbon and sustainable development
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2022F FEESGRETHITER
2022 ESG Practice Award

BLEATT
The 12th Philanthropy Festival (12th consecutive win)
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BRINIR-2022F ERI R R R
2022 Sustainable Development
Contribution Enterprise Award

2022 BARRE) HERERS
The 5th Social Responsibility Conference
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2022 ARSI NMERITEEE=R
2022 Most Attractive Employers Top 3
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2022FEEKRERITZ—
One of the World's Best Banks 2022

EHT2022 2 IR IERTT
Forbes 2022 World’s Best Banks
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